NMcuxonorusa uBeTa

Kak UuBeT BNUSAET Ha Halle HacTpoeHne n amMmounun
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ONMUCAHUE LBETOB

Kak uBeT BnuseT Ha Hawe HacTpoeHune n aMmouuun

1

Hukorga He cnengyert npeHe6peraTb NCUXOSTONMYECKNM BO3OENCTBMEM LIBETA. Ll,BeT cTuMmynmpyet aMmouumn,
OKa3blBa€T BIIMAHWE Ha HalnM MbICIIM U OaXe CHUXaeT YpOBEHb CTpecca. SKCI'IeprI CYHNTAlOT, YTO
BO3OEeUCTBME TOr0 WM MHOro LUBeTa onpependeTtca TeM, Kak cebs Beoer 9TOT UBET B npupoae -—
npeacrasbre, HanpumMmep, Ty ©e33ab0THOCTb U OTKPbLITOCTb, KOTOPaA cBA3aHa B HalleM CO3HaHUN C I'OJ'Iy6bIM
LBETOM; C ,D,pGBHGVILIJI/IX BpeMeH pa3BUTUA HernoBedyeCcTBa 3TOT LBET aCCOLNNPYETCA C ACHbIM 6e306nayHbIM
Hebom, BUa KOTOpPOro HaBeBa€T MbICJIN O CTabunNbHOCTU U CMTOKONCTBUMN.

LiBeTa, koTopble Mbl BblIOMpaeMm C Lienbilo CaMOBbIpaXKeHUs!, NOACKa3bIiBalOT OKPYXKaloLWUM, KTO Mbl €CTb Ha
caMOM [ene, Kakylo MaHepy OOLLEeHUs npeanoynTaemM, U Aaxe MOryT BblAaTb OTFONMOCKM HalUWX TPEBOT.
MosToMy K BbIOOPY LIBETA HYXHO MNoOAxoauTb OTBeTcTBeHHO. Komnanusa Swarovski Bceroa npupaasana
Oonblloe 3Ha4YeHne NCUXONorMM LBETa U YCNELLHO NPUMEHSIET 3HaHUSA U HapaboTkn B 06nacTu LIBETOBOMO
«sA3blka» KO BceM paspabarbiBaembiM nanutpam. O3HaKoMbTECh C OTTEHKaMM Hallero accopTMMeEHTa U
y3HalTe, Kak BblOpaTb LBET, OTPa)KaroLLUiA Ballly NOAMMHHYIO CYLLIHOCTb.
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- Swarovski Trend Intelligence -
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ONMUCAHUE LBETOB

Kak uBeT BnuseT Ha Hawe HaCcTpoeHune n aMmouunmn
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LiBeTa, KOoTOpbIMM Mbl cebsi OKpyXKaem B
HOBceﬂHeBHOM XNU3HU, NOOCO3HATESIbHO
BOSJJ,eI7ICTBy+0T Ha BCE€ CTOPOHbI HaLlero
&:\ @ CyLLEeCTBOBaHUS. He3aMeTHO Ans HAac OHM
Lo {

ynpasn4daoT HallnM HaCTpoOoeHNeEM U

CO LO RS aMoumnaMKn. HeT HM4ero yamBmnTENbHOIO B TOM,
4YTO pa3paboTka CE30HHOW LBETOBOW NannTpbl
accmaTpuBaeTca komnaHmenm Swarovski kak
THAT MAKE US HAPPY P P
OYeHb Ba)kHoe aeno.

SWAROVSKI
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ONMUCAHUE LBETOB

Kak uBeT BnuseT Ha Hawe HacTpoeHune n aMmouuun

1

Rose Water Opal

Knroyessbie crniosa : X KeHcmeeHHocmb |
Llenomydpue | UckpeHHocmb |
Ymor4yeHHoOCMb

Rose Water Opal, MArkmin n HeXXHbIN
OTTEHOK PO30BOro ornasia — 3T0 CBEXeCTb
IOHOCTW, BHYLLAKOLWAs CTpeMneHne
onekatb U 3ab60TUTbCA. OTOT UBET
nogyepkmMBaeT Bally SMOLMOHASIbHOCTb U
HaBeBaeT OLLYyLLeHNEe NOKOA.

- Swarovski Trend Intelligence -
SWAROVSKI
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1 ONMUCAHUE LBETOB

Kak uBeT BnuseT Ha Hawe HacTpoeHune n aMmouuun

Ruby

Knrouesnbie crioea: OmoyuoHanbHocmb /
Jlrobosb | Cmpacmsb | Cuna

PybuHoBbIN 0TTeHOK Ruby —
9MOLMOHANbHO Harpy>XeHHbIN LBET,
CUMBOSU3NPYIOLLMIA CUIbHbIE YYBCTBA U
cTpacTb. OH HaMeKaeT Ha cuny u
pPeLunTEeNbHOCTb, 3TOT LBET BblOMpatoT
9HEpPrnyHble HaTYypbl, KOTOPbLIM B XXWU3HU
Heobxo4uM OroHb cTpacTen. A KpacHbIN
LiBET KaK pa3 1 pa3XXuraet CUmbHbIE
YyBCTBa.
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ONMUCAHUE LBETOB

Kak uBeT BnuseT Ha Hawe HacTpoeHune n aMmouuun

Swarovski Professional Marketing

Amethyst

Knrouessie crioga:. Teopyecmeo /
HyecmeeHHocmb | OdyxomeopeHHoCcMb |
LyweeHbIU rnokou

Amethyst - 4yyBCTBEHHbIN N 3aragoudHbIN,
O4YXOTBOPEHHbLIV U UHTYUTUBHbIN
aMeTUCTOBbLIN OTTEHOK - coveTaeT B cebe
AylweBHOE BOSTHEHME U CTPACTb KPACHOro
LBEeTa C yMUPOTBOPSIOLLMM CNOKONCTBUEM
cuHero. Ero cosepuarernbHbIn
camMmoyrnybneHHbIn HacTpor NomMoraeT
HaM rnpeogorieBaTb onaceHus u
COCpeaoTouMBaTbLCA Ha BaXHbIX CTOPOHAaX
XU3HW.

- Swarovski Trend Intelligence -
SWAROVSKI



ONMUCAHUE LBETOB

Kak uBeT BnuseT Ha Hawe HacTpoeHune n aMmouuun

1

Sapphire

Knroyessie criosa: Criokoucmeue |
YeepeHHocmb | Cuna | [Josepue

CuHue uBeTa, Kak U3BECTHO, BHYyLLAIOT
CMOKOWCTBME, AOBEPUE, YYBCTBO
HaOEeXHOCTU N 6e3o0nacHoOCTML.
CandupoBbI OTTEHOK Sapphire
O3Ha4aeT Jonr, YECTHOCTb U
npeaaHHoCTb. OH NPOroHAET MpayHble
MbICITN U CHUMAET CTpeccC.

- Swarovski Trend Intelligence -
SWAROVSKI
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ONMUCAHUE LBETOB

Kak uBeT BnuseT Ha Hawe HacTpoeHune n aMmouuun

1

Emerald

Knouessie crioga. YpasHoseweHHoCmb |
FapmoHus | XKusHb | QHepau4yHOCmb

N3ympyaHbin oTTeHOK Emerald — uBet
camMou npmpoabl U HOBbIX HaYMHaHM. OH
O3Ha4aeT BO3poXxaeHne 1 300poBbe, a
ero cusa crnocobCcTByeT POCTY,
BOCCTaHOBEHUIO CUNN U OyLLEBHOMY
OOHOBMEHMIO.

- Swarovski Trend Intelligence -
SWAROVSKI
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1 ONMUCAHUE LBETOB

Light Topaz

Knirouesnie crioga: OHepeusi | Cyacmbe /
BdoxHoeeHue | Padocmb

OHEPINYHbLIN U PagoCTHbIN TONA30BbLIN
oTTeHok Light Topaz nepenaet
CONHEYHbIN Breck, TENMNO U CBET. JTO
LBET ngen n medTaHmun, OH CTUMYnNuUpyeT
TBOpPYECKNE CNOCOOHOCTU U
nogaepXuBaeT yBEPEHHOCTb, a eLle
NPOCBETNSET MbICIIN, CNOCOOCTBYET
bogpocTu gyxa u nobyxxgaeT Hac XUTb
MOSTHOM >XU3HbIO.
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ONMUCAHUE LBETOB

Kak uBeT BnuseT Ha Hawe HacTpoeHune n aMmouuun

1

Light Peach

Krnroueesnie criosa: Couyscmeue |
- L{enomyodpue | YmupomeopeHue /
' &’ PomaHmuka

"
=

4

[MepcukoBbI oTTEHOK Light Peach,
NPUCYLLMA MUHEparny MOpPraHuTy, CBOEN
MHOFOrPaHHOCTbIO CO34aeT rmybuHHoe
4YyBCTBO 3aBEPLUEHHOCTU U
yaoBreTsopeHnd. Ero ymmpotTeopsoLwmn
BUA C JIENKUM HaneToM POMaHTUKU
CcnocobCTBYET NCLENEHMIO OYLLEBHbIX
paH.

- Swarovski Trend Intelligence -
SWAROVSKI
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ONMUCAHUE LBETOB

Kak uBeT BnuseT Ha Hawe HacTpoeHune n aMmouuun

1

Indian Pink

Knirouesnie criosa . Omouuu | Cmpacme /
Uepusocms | [pama

[naHa BpunaHpg Kak-To ckasarna, 4to ans
HOun po30BbIN LUBET — BCE PaBHO YTO
Ansa Hac TEMHO-CUHUI. Belbupas uset
npumopckou xnmosnoctu Indian Pink,
CTPACTHbIN N UTPUBbLIN, Bbl NpoABIiSeTe
YyBCTBEHHOCTb, a TakKe NPUCYLLYK BaMm
YBEPEHHOCTb U Xaxay XusHu. A ewe
rnmybokun po30BbIM TOH CTUMYNUpPYeT
YyBCTBa W BbICBODOXOAET CKPbITYIO
SHepruo.

- Swarovski Trend Intelligence -
SWAROVSKI

13 Swarovski Professional Marketing



ONMUCAHUE LBETOB

Kak uBeT BnuseT Ha Hawe HacTpoeHune n aMmouuun

1

Aguamarine

Knrouessie crioga:. XnadHokposue /
OmeemcmeeHHocmb | HexxHocmb |
Loeepue

LiBeT AQuamarine cnocobcTeyeT
paccnabneHnuto, BCENseT OLLYLLEHUS
NErkocTn N YUCTOTbI. DTOT NPOXNAaaHbIN
CMOKOWHbIN CUHE-3eNeHbIN OTTEHOK
CNocobCTBYET YMUPOTBOPEHUID, AOBEPUID
N TEPMNEHUIO, a TaKke HaBeBaeT
AyLWEBHbIN MOKON.

- Swarovski Trend Intelligence -
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ONMUCAHUE LBETOB

Kak uBeT BnuseT Ha Hawe HacTpoeHune n aMmouuun

1

Peridot

Knirouessie criosa: Npupoda | 30oposke /
YmupomeopeHue

3eneHbl LBET OYeHb YaCcTo UCMOoNb3yeTcsa Angd
BbIpa)XEHNA U PasBUTUA Uaen XusHenobus un
6nm3ocTu K npupoae. CeeTnble OTTEHKM 3TOro
LiBeTa HecyT B cebe ocobyto aHepruio,
BOMJSIOLLAA CaMyo CYLLIHOCTb NMPUpoabI.
OTTeHok Peridot, CBONCTBEHHbLIN MUHEpany
OSfiMBMHY, obnagaeTt ycnokamsatoLnm,
LenuTenbHbIM BO3AENCTBMEM Ha BeCb
OpraHn3m 1 NOMoraeT COXpaHUTb OLLyLLIEHNEe
TBEPAOM NOYBbI NOL HOramu.

- Swarovski Trend Intelligence -
SWAROVSKI
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ONMUCAHUE LBETOB

Kak uBeT BnuseT Ha Hawe HacTpoeHune n aMmouuun

1

Tangerine

Knouessie criosa:. XKusHepadocmHocmeb |
3OHmy3ua3m | Becerbe | CepdedyHocme

OTOT COYHbIN NETHUN OTTEHOK obnagaer
YyeCHOW TOHU3NPYHOLLEN CUION.
Tangerine — >XnBown n ApKuUmn
MaHOAPUHOBLIN LBET — UCTOYHUK YNCTOTbI
N TBOPYECKOro ayxa, OH acCoOLUUNPYETCH C
donanyeckom CUIon U BbIHOCITMBOCTLIO.
Kpome TOro, oH BblaaeT BaLle
CTpeMIieHne NPUBHECTU B CBOK XN3Hb
BonbLUe CBEXECTU N UTPUBOCTM.

- Swarovski Trend Intelligence -
SWAROVSKI
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2 nogxoadawnme LULBETA KPUCTAIIOB
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noaxoaALnE UBETA KPUCTAIIIOB

Mop6opka kpuctannoB Swarovski

Amethyst 204

Rose Water Opal 395
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noaxoaALnE UBETA KPUCTAIIIOB

Mop6opka kpuctannoB Swarovski

Ruby 501 Sapphire 206

1088 5058 2078 1088 1122 4120

Qe

5328 6106 6530 1100 1128 4206
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noaxoaALnE UBETA KPUCTAIIIOB

Mop6opka kpuctannoB Swarovski

Emerald 205 Light Topaz 226

4120 4122 5328
4228 4328 6000
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noaxoaALnE UBETA KPUCTAIIIOB

Mop6opka kpuctannoB Swarovski

Light Peach 362 Indian Pink 289
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noaxoaALnE UBETA KPUCTAIIIOB

Mop6opka kpuctannoB Swarovski

Aguamarine 202 Peridot 214

’%{ﬁ
i
6228

—'4",

4428 5000 6010

2o Swarovski Professional Marketing Please view the collection for further articles SWARQOVSKI



noaxoaALnE UBETA KPUCTAIIIOB

Mop6opka kpuctannoB Swarovski

Tangerine 259

2038

5328 4320
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